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BiblioGov. Paperback. Book Condition: New. This item is printed on demand. Paperback. 26 pages. Dimensions:
9.7in. x 7.4in. x 0.1in.Pursuant to a congressional request, GAO reviewed five technical studies conducted by a
marketing research firm which claim that direct-to-consumer prescription drug advertising is increasing
among both physicians and consumers, focusing on whether the methodology suFiciently ensured the
accuracy and generalizability of its claim. GAO found that: (1) the physicians surveys in the marketing firms
studies could not be generalized, since the firm did not make adjustments to ensure that the sample adequately
represented physicians included on the American Medical Associations (AMA) Master List and those who had an
oFice practice; (2) the validity of the physician survey findings were questionable, since response rates were
only 11 percent or less, far below normal standards for opinion surveys; (3) the consumer surveys did not
permit a generalizable measurement of consumer opinions, since the study design did not eFectively ensure
that the samples opinions matched the populations opinions about direct-to-consumer advertising; (4) the
validity of the consumer survey findings was questionable, since the response rates for the consumer samples
were below normal standards, making it impossible to know whether the opinions of the nonrespondents were
the same as those of the respondents; and (5) in many cases the studies analytical interpretations of responses
were not consistent with conventional analyses of data used in opinion research. This item ships from La
Vergne,TN. Paperback.
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14 Hands Press, United States, 2013. Paperback. Book Condition: New. 198 x 132 mm.
Language: English . Brand New Book ***** Print on Demand *****.Have you ever told a little
white lie? Or maybe a...
Sav e Bo o k »  
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an d  Glad e B C u rtis 2003 P ap erb ack       
Book Condition: Brand New. Book Condition: Brand New.
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TJ  n ew  co n cep t o f  th e P resch o o l Qu ality  Ed u catio n  En gin eerin g th e d aily                                 
learn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 2- 4 y ears o ld )  in  small                                         
classes ( 3) ( C h in ese Ed itio n )        
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided aOer the shipment.Paperback. Pub Date :2005-09-01 Publisher:
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